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Voice of the new generation

For serious investment professionals who don’t take themselves too seriously. Often edgy. Always entertaiming. Never dull

MEDIA OVERVIEW AND BRANDING OPPORTUNITIES



A trusted global platform
delivering sharp commentary,
original journalism, and
multigenerational perspectives
on real estate and real assets.
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Established in 2017, The Property Chronicle is a
premium, thought-leadership platform reaching a
global audience of institutional real estate and real
assets professionals. Our readers include investors,
managers, economists, strategists, and industry
leaders who value sophisticated commentary,
independent journalism, and deep market insight.

The Property Chronicle offers direct access to a
highly engaged, high-value audience — decision-
makers who influence capital allocation and shape
strategy across real estate, infrastructure, and
broader real assets markets. With quarterly print
editions, digital distribution, and global readership, it
provides a powerful channel to elevate brand
visibility, amplify expertise, and connect with
professionals across diverse sectors, strategies,
and geographies.

With a large, diverse, and influential real assets
community, The Property Chronicle delivers
unmatched reach and credibility.



Amplifying the perspectives of the
next generation of real estate
decision-makers.
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Voice of the new generation

The Springboard Chronicle is a curated platform
within The Property Chronicle that elevates
emerging voices, fresh ideas, and next-generation
thinking across real assets. Designed as a
launchpad for early-career professionals and new
contributors, it offers thoughtful commentary,
forward-looking analysis, and research-driven
perspectives on global real estate and
infrastructure.

With a focus on high-quality writing and intellectual
rigor, The Springboard Chronicle gives rising talent
a place to be discovered—while giving readers
access to original viewpoints shaping the future of
the industry.

The Springboard Chronicle is published as a digital
quarterly.



Audience
at a
Glance

A global audience of
53,000+ subscribers

» Cross-generational
reach across senior and
emerging influencers

= High engagement with
thoughtful, long-form
original content

*» Independent editorial
voice readers trust

= Brand-safe environment
= Multiple touchpoints:

print, digital, email, social,
special content
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Geography Type
EMEA (Europe,
UK & Middle

East)

39%
Title Type

Investment Committee & Board Member

North America 1%
(Including Latin
America)
17%

Asia Pacific
3%

Managing Director
& Director
42%

C-Suite &

Other* includes Ch?éryan
Vendors & Service Providers, °
Lender, Investment Banker,
Placement Agent, Private Wealth Senior Leadership
Advisory Firm, Real Estate Tech (Non-C-Suite)

/ PropTech Firm, Media Outlet, 22%
Executive Search Firm, Data
Provider / Research Firm,
Govemment Agency
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Voice of the new generation

Organization Type

Organization Type | count | _pet

Investment Managers 17,187 32.43%
Other Service Providers 13,161 24.83%
Lawyers 4,787 9.03%
Real Estate Operating Companies (REOCs) 4,130 7.79%
Real Estate Brokers 3,670 6.92%
Investors 2,708 5.11%
Real Estate Consultants / Valuers 2,383 4.50%
Lender 1,150 217%
Investment Banker/ Placement Agent 968 1.83%
Private Wealth Advisory Firm 926 1.75%
Real Estate Tech / PropTech Firm 865 1.63%
Govemment Agency 394 0.74%
Media Outlet 319 0.60%
Data Provider/ Research Fim 210 0.40%
Executive Search Firm 144 0.27%
Total Subscribers 53,000 100.00%



The Property Chronicle combines intelligent design with authoritative
content and wide-ranging coverage to inform and influence
conversations in real estate and real assets. Covering everything from
property to asset allocation, commodities, and macroeconomic trends,
The Property Chronicle offers advertisers an unmatched platform to
engage the executives driving global investment and strategy.

Leaderboard Banner
960w x 120h

Full-page
297mm H x HaIf—page
210mm W + 131mm H x
3mm 180mm W
Side Banner
300w x 250h

Tall Side
2-Page Spread Banner
297mm H x 300w x 600h
420mm W +
3mm

All rates quoted in US Dollars

PRINT

The Property Chronicle Print Quarterly is a high-quality publication offering
in-depth analysis and insights on global real assets.

Rates:

1x 4x
Full-page 4/C $4,500 $4,300
2-Page Spread 4/C $8,500 $8,300
Half-page 4/C $2,900 $2,700

E-NEWSLETTER

“The Weekly” e-Newsletter, a selection of our best articles, and sent to The
Property Chronicle audience of 53,000+ subscribers.

Rates:
Weekly Banner | 728w x 90h pixels $2,485
53,000+ subscribers to email alerts | 30% average open rate

CUSTOM EMAIL PROMOTION

Send an email with your branding and message to The Property Chronicle
audience of 53,000+ subscribers.

Rates:

Email Promo $4,500

A variety of display banners available on The Property Chronicle website.
Rates:

Top Leaderboard Banner | 960w x 120h pixels $3,785
Middle Leaderboard Banner| 960w x 120h pixels $2,345
Bottom Leaderboard Banner| 960w x 120h pixels $2,345
Side Banner | 300w x 250h pixels $3,255
Tall Side Banner | 300w x 600h pixels $3,285
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BEYOND DISPLAY ADS: TAILORED BRAND
POSITIONING WITH THE PROPERTY CHRONICLE

The Property Chronicle is pleased to offer a range of in-market
brand positioning opportunities, enabling clients to showcase
sponsored content with delivery through print, digital, and LinkedIn.

Each offering will be crafted to associate your brand with
high-quality insights and industry authority.

= Leader Profiles — Highlighting industry executives and thought leaders

= Sponsored Article — Deep-dive articles aligned with your expertise

=  Sponsored Roundtables — Interactive discussions with sector leaders,
co-sponsored by 3-4 firms to showcase multiple perspectives

= Sponsored Co-Branded Webinars — Engaging live sessions for your audience

= Sponsored Co-Branded Podcasts — Extend your thought leadership through
audio

= Digital Delivery: Sponsored Point of View — Targeted exposure in The Weekly
newsletter

= Leadership Council Membership - Aligning your brand with the foremost voices
shaping the future of the sector



The
intersection of talent
and opportunity

Shannon Snolswood former investment banker and hedqe funder,

Sponsored
Leader Profiles

Showcase Your Leadership to a
Global Audience

Share and your vision and expertise with
senior investors, managers, and advisors
through a Sponsored Leader Profile in The
Property Chronicle. Highlight your
achievements, insights on market trends,
and position yourself as a thought leader at
the forefront of real assets and
investment strategy.

Package Rate: $11,500

Inclusions: Distribution includes:

*  2-page spread (approx. 1,000-word count) provided *  Print circulation and digital
b)_/ clle_nt or written by editorial team in consultation eMagazine
with client

= Clearly indicated as sponsored or advertorial 1 Sponsored eBlast of profile :

=  High resolution company logo to our digital subscribers C  §

0 thf:;esolutlon head shot, accompanied by name 1 Promoted post on Linkedin ¢ g€Z /p
and title .

=  PDF for client to promote through channels Lives on The Property

=  Engagement metrics shared with client post Chronicle website under

campaign Sponsored section




Sponsored
Article

Lead the Conversation in Global
Real Assets

Position your organization at the forefront of the
global real assets market with a sponsored
article in The Property Chronicle. This in-depth
editorial showcases your thought leadership,
expertise, and unique perspectives to a high-
value international audience. Promoted across
The Property Chronicle’s website, e-blast and
LinkedIn, your exclusive article builds credibility,
elevates your brand, and ensures your insights
stand out in a competitive market.

Package Rate: $11,500

Inclusions:

=  Two-page spread (approx. 1,000-word count) provided by
client or written by editorial team in consultation with client

= Clearly indicated as a sponsored feature

= High resolution company logo

= One to two high resolution images (graphics can include
graphs, charts or stock image)

=  PDF for client to promote through own channels

=  Engagement metrics shared with client post campaign
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Next-gen wealth

How RIAs can prepare for the ‘great wealth transfer'

Building strong relationships with
next-generation family members
ensures trust and long-term

alignment. 3
¥

TAX-EFFICIENT STRATEGIES SUPPORTING LEGACY GOALS
W
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The power of
short-form video

The key is consistency, clarity and a tone that By Chare Fourier
reflects your firm's expertise without sounding robotic

Iy/6mBOew

Distribution includes:

Print circulation and digital e-Magazine

1 sponsored e-Blast of sponsored article to
our digital subscribers

1 promoted post on LinkedIn

Lives on The Property Chronicle website
under Resources section




Sponsored
Roundtables

Join industry leaders for an exclusive, co-sponsored
firm roundtable hosted by The Property Chronicle.
Senior investors, managers, and advisors convene
for a candid discussion on the trends, challenges, and
opportunities shaping real assets today.

This intimate forum delivers actionable insights,
thought-provoking discussion, and meaningful
connection with the decision-makers influencing
capital, strategy, and market direction.

Package Rate: $6,500 per firm sponsor (max 4
sponsors)

Inclusions:

= Recorded video session moderated & written by The Property
Chronicle in consultation with clients

=  Draft delivered to each sponsor for review edits and compliance
approval

= Clearly indicated as sponsored feature

=  Each firm’s high resolution company logo displayed

= Each participating executive’s high-resolution head shot, name
and title

=  PDF for each firm to promote through own channels

=  Engagement metrics shared with each firm post campaign

ROUNDTABLE

What is the best way to get rich in today's
economic and investment environment?

KIRK MONTGOMERY

partner
Practus, LLE, and Alliance
Creating weslth s simple and has never changsd. L 2 Ccnsutting Group.
‘What alio has not changed about creating wealh i
ics ot casy and mast people do not know or have
the characteritis to achleve wealkh. There are two
ways to become financially wealthy: One is dosble
by most, the ceher is noc 1) Have disciplioe. 2)
Have geeat courage, great wisdom, or great huck. The disciplined encagh o sl whl L icpaiog
6 is simple and fortunately the most common. ':k“:l*h‘:m:“’;‘ﬁ& significant upside on residential real
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own things that create Income and appreciate.
Generally,that means real estate and companies.
The second s rare and fraught with great sk Have bk S ks S e, pay muxch mote for housing t gain
the fundamental asset clases — I T gueae coursge to do what few aze doing and invest cormelated investments, th larges belng various access ta the best schoal diices
stocks, bonds and commercial real LOUIS REYNOLDS whete fiw wil invesz. Develop great wisdom to see teal estate ases types, with the mos popular and lower tazes, coupled with an
estae. REIT: provide investors wich o and navigate the fiurure, Have great luck. It happens, being multfamily, esidential, student housing, extra bedroam, in-home offcs, o

a seaalghtforward, low-cost and SY”’BS‘:‘[’&IE“"S"“'W but It s had €0 plan on. But when It docs happen, self-storage and ESG-focused properties. Lasly, backyard. Invescors with dry powder
transparent means of investing in the maimize b, The gresseeching to know sbout with the Increasing number of private placemen and tolerance to "buy high. sl
commercial real exate aset class and. 2 wealth is, i’ never been about what you have, it ‘amet types, siow mose than eve, thorough due higher” will benefi from the post-
have historically provided investors sbout who you are. dligence i abackiealy crkical. k oy be poisible advisor er COVID mindsec tha housing merics
with dividend-based income, et ek ieveating b siecth lng you dock i a grester percentags of the average
wompeitie pet understand, but I gues Il never kaow. L . S
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To enasre a sound financial
fuuture, investors should lock to
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Distribution includes:

Print circulation and digital e-Magazine
1 sponsored e-Blast of roundtable to our digital subscribers

1 promoted post on LinkedIn
Lives on the The Property Chronicle website under Resources
section




Sponsored
Webinars

Engage a Global Audience
Through a Sponsored
Webinar

Position your organization and thought
leadership at the center of the
conversation through a sponsored live
webinar with The Property Chronicle.
Connect your brand with an influential
global audience of investors, advisors
and industry leaders.

Share timely perspectives, market
insights, and strategic ideas shaping
global real assets through an engaging
live discussion and interactive Q&A.

Your organization benefits from enhanced
credibility, meaningful audience
engagement, and lasting brand exposure. =  One speaker spot on panel

Inclusions & Distribution:

=  Contribution to the direction of panel discussion
Promoted across our website, newsletter, = Logo/brand exposure in promotional communications (e-blasts, banner ads on The Property Chronicle and IREI
and LinkedIn channels, as well as on- websites, LinkedIn event posts, thank you slide at end of the webinar.)
demand access extending =  Ability to promote on your own channels
visibility beyond the live event. = 1-hour live webinar (45-minute presentation, 15 minutes for questions)
=  Webinar can be moderated by firm or a member of the The Property Chronicle team
Package Rate: =  Full reporting of webinar results provided to client
$11,895 — single sponsor = Recorded on-demand webinar lives on The Property Chronicle website under Resources section

= Recording shared with client to promote through own channels

$4,895 — multi-sponsor (max 3)



Integrated Brand
Build Bundles

Elevate Your Brand Through
The Property Chronicle’s
limited Integrated Brand Build
Bundles

Position your organization at the center
of the conversations shaping global real
asset with The Property Chronicle’s
limited Signature Series

Bundles. Designed as a high-impact
thought leadership opportunity, each
package combines expert discussion
webinar and multi-channel promotion
across The Property Chronicle’s digital
and print ecosystem. Sponsors benefit
from premium brand exposure before,
during, and after the event - extending
visibility well beyond the live broadcast
itself. An integrated bundle to share
insights, engage directly with an
influential audience, and strengthen
your firm’s visibility among investors,
advisors, researchers, and industry
decision-makers

Whether participating as a multi-sponsor panel contributor or leading
the conversation as the exclusive presenting sponsor, The Property
Chronicle limited Signature Series Bundles help firms:

Showcase expertise on the themes shaping global real assets and investment strategy

Strengthen brand positioning through association with trusted industry commentary

Engage directly with a sophisticated and highly targeted audience

Extend reach through integrated editorial, digital, print, and social promotion

Generate meaningful visibility and relationship-building opportunities with investors and market participants

Multi-Sponsor Webinar

p/sponsor (max 3)

A collaborative panel format featuring up to three
sponsoring organizations. Each sponsor
receives one speaking participation, promotional
exposure, and post-event visibility through The
Property Chronicle channels.

Inclusions

= 1 hour webinar

= FP sponsored article in one issue of The
Property Chronicle print publication (approx.
500 words)
1/2 page display ad in one issue of The
Property Chronicle print publication
1 digital website banner (1 month) on website

Exclusive Sponsor Webinar

A dedicated branded webinar experience led by a
single sponsoring organization, including up to
three speakers from the firm. This package offers
enhanced positioning, deeper audience
engagement, premium promotional visibility, and
access to attendee and registrant data post-event.

Inclusions

= 1 hour webinar

= 2-page spread sponsored article in one issue of
The Property Chronicle print publication
(approx. 1000 words)
1/2 page display ad in one issue of The Property
Chronicle print publication
1/2 page display ad in one issue of Institutional
Real Estate Europe or Asia Pacific
1 digital website banner (1 month) on website

*The Property Chronicle limited Signature Series Bundles are limited in quantity and subject to availability to secure.



Engage The Property Chronicle’s
global audience with a dedicated
sponsored podcast. Your brand
sits at the center of insightful
conversations exploring the
trends, challenges, and

-y ey opportunities shaping real assets
- today.
/ g Distributed across The Property
NS B S— Chronicle’s website, newsletter,
- and LinkedIn channels, each
episode positions your
organization as a credible
thought leader while fostering
authentic, lasting connections
Inclusions & Distribution: with a high-value audience.
=  20-minute podcast recorded with The Property Chronicle host
» Draft shared with sponsor firm for review, edits and compliance approval Package Rate:

= Promotion in The Weekly digital Newsletter as branded sponsored podcast subscribers
= 1 Promoted post on Linkedin

= Lives on website under Resources section

= Engagement metrics shared with client post campaign

$4,500 per episode




Sponsored
“Point of View”

A Sponsored “Point of View” gives your firm the
opportunity to introduce a concise, thought-
provoking perspective to The Property Chronicle’s
global real assets audience. Featured within The
Weekly newsletter and linked to a dedicated
hosted page, it helps position your brand within the
industry’s broader investment conversation.

Package Rate: $3,500

Inclusions

= Digital banner within The Weekly Newsletter (banner
size 728w x 90h pixels)

= ‘Point of View’ banner will feature firm logo and simple title
with a clickable link to landing page on website.

= Landing page includes 100-word editorial with client logo at
top

] Logo can include backlink to client website, resource or
specific report

=  Engagement metrics shared with client post campaign

POINT OF VIEW
BROUGHT TO YOU BY:

Your Company Logo

QUESTION EXAMPLE:

How Al is reshaping investor relations and capital raising.

ANSWER:
(clickable link)

Distribution includes:

Banner included in The Weekly digital newsletter delivery distributed to 49,000+
subscribers

1 Promoted post on LinkedIn
Lives on website under Resources section




Leadership
Councill
Membership

Position your firm as a member of an
elite influential industry leadership
organization

Investment: $60,000 per year

Inclusions:

Logo on back of the The Property Chronicle publication
positioned as an underwriter and member of the The Property
Chronicle Leadership Council

(Four exposures per year)

Two full-page full-color ad placements per year

One annual two-page Leader Profile

One annual two-page Firm Profile

One annual Leadership Spotlight Video Podcast

One annual Leadership Spotlight Audio Podcast

One annual invitation-only Virtual Roundtable

Eight digital banner ads per year in The Weekly e-Newsletter
Seat on the The Property Chronicle Editorial Advisory Board
(meets annually)

¥

LEADERSHIP
COUNCIL

INVESTORES SEMPER PRIMI




Aligning Your Brand With
Independent Thinking Across
Global Real Assets
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Voice of the new generation

For serious investment professionals who don’t take themselves too seriously. Often edgy. Always entertaining. Never dull
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Institutional Real Estate, Inc.
2010 Crow Canyon Place,
Suite 455,

San Ramon, CA 94583, U.S.A.
+1 925-244-0500

Learn more or request
a custom proposal:

Doris Holinaty
Managing Director,
Global Marketing
d.holinaty@irei.com
+1 416670 7138

All rates quoted in US
Dollars


mailto:d.holinaty@irei.com
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